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THE DIARY STUDIES &
CULTURAL PROBES +
QUALITATIVE ANALYSIS
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TODAY

 The diary studies
 Media in the diary studies
* Cultural probes

* Qualitative data analysis

/v NNNNNNNNNNNNNNNNNNNNNNN



Course Schedule 1/3

L= lecture

E=TO sessions & practical exercises
IW= Individual/group work

A= Assignment hand ins

P= Design or Demo presentation
GIT= Delivered via gitlab.au.dk
BS= Delivered via Brightspace

I= Individual delivery

28t Jan G= Group delivery
L1 26/1 L2 2/2 L3 9/2 L4 16/2 LS 23/2 ES 2/3 L7 9/3
M Introduction & Project Introduction Design Process + Understanding Diary studies Tour to something Innovation and
on ; : .
Design Theme (Guest + Minna ) ethics, GDPR, Users & The (Minna) fun Business
(All) + one guest on Wed consent Empathic Designer (All) (Kaj) 13:00-15:00
morning! (Clemens) (Minna)
El 28/1 E2 4/2 E3 11/2 E4 18/2 L6 25/2 E6 4/3 E7
Wed] |nterview and Guest + Getting on GDPR and consent Intro to Al, AID, APS+ | Design Rationales Supervised project Business Model
reflection exercise | Gitlab + Miro forms exercise work on tooling and Models work Canvas exercises
(Simon) [GIT/G] + Project exercises (Simon)
planning
- Read the articles - Read the articles - Read the articles frommn - Remember the tour - Read the articles - Read the articles
W from Bs for next from Bs for next Mon  Bs for next week next Monday! from Bs for next Mon fro!'n_ Bs for next Mon
- Finish T@ task - Finish sub-

- Start writing Problem
area sub-assignment 1

Mon - Finish T@ task

assignment 1 by Fri

1. Reflection assignment:
A - Interview and reflection
exercise [BS/I]

-Context observations

& inspiration phase 2. Tooling exercises:

- Adobe tools & Fusion 360 [GIT/G] Sub-assignment 1: Problem Area [BS/G]

TAs feedback Teachers and TAs feedback
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Carter, S., & Mankoff, J. (2005). When participants do the capturing: the role of media in diary
studies. In Proceedings of the SIGCHI conference on Human factors in computing systems
(CHr2005). ACM, New York, 899-908.
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TYPICAL DATA COLLECTION MEANS IN THE
DIARY STUDY

https://tinyurl.com/3juétmt2 https://penstore.di/dk/ballograf/epoca-p-kulglepen https://vshopg.tk/products.aspx?cname=custom+disposable+cameras&cid=109
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DIARY STUDY

* |s aresearch method used to collect qualitative data about
user , , and

 What, where, who?
« Longitudinal: from a few days to months (typically 3-14 days)
* Researchers are remote from participants:

* Participants control the timing and means of capture

* Researchers suggest the timing and means of capture

« Guidance in the tasks description
* Prompting by messages, emails, notifications
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EXAMPLES OF DIARIES

Si l. ainti
M o o s o iy s
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Anna Luusua, Johanna Ylipulli, Marko Jurmu, Henrika Pihlajaniemi, Piia Markkanen, and Timo Ojala. 2015. Evaluation Probes. In Proceedings
of the 33rd Annual ACM Conference on Human Factors in Computing Systems (CHI '15). ACM press, 85-94.
https://doi.org/10.1145/2702123.2702466



DIARY STUDY ACTIVITIES TIMELINE

o] !

« Discuss entries
- Probe for additional insights
- Ask for clarification

« Explain study
» Provide materials and instructions
- Set expectations

i - Actual diary study logging

- Select capturing methods

- Create materials & instructions
- Recruit study participants

- Define the study timeline

- Schedule briefs and interviews

- Select an analysis method
- Conduct analysis rounds
 Report findings

- Evaluate entries as they come in
—> questions for post-study interview
- Check in with participants

/v 23RDFEB 2026 MINNA PAKANEN

https.//www.nngroup.com/articles/diary-studies/

Applied from:



DIARY STUDY

* Can take place as:

. study
. study
. : results from the feedback study act as prompts for

discussion in the elicitation study
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FEEDBACK STUDY

/v

* Participants answer

communication between the researcher and participant
. participants answer questions about some event when it occurs

as questions are asked at the time of the event, or in situ —>provide accurate
responses to questions that depend on recall of the event

Overburdening participants with questions, when the number of events reported is
high because the act of answering questions is a significant distraction from their
main task.
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ELICITATION STUDY

* Participants that are then

« Synchronous communication between the researcher and participant

* Participants merely capture some information about the event that will serve as a
memory cue during a later interview

 Less burdensome than feedback

* rapid capture of prompts, such as a photograph, audio, tangible objects

* Potentially inaccurate recall
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CONTENTS OF THE DIARY

« An with clear instructions and expectations for how often participants
should fill in information

. you expect your participant to be filling in the diary
* What did you do today?
« What did you like the most about [task/activity]?
« What did you like the least about [task/activity]?
* How could that have been made better for you?

How did you feel about your experience [doing task/activity] today?

Why did you feel that way?

Did anything get in your way?
* Instructions for any photographs or videos you want them to take each day.
A with concluding questions to be filled at the end of the study

/ \ ¥ 4 JForER2025 | MINNA PAKANEN https://outwitly.com/blog/research-methods-diary-study/



What kind of questions
related to the course topic
you could add in a diary
study?

Social music listening/ composing & music creation/ learning?



/v

\

Carter, S., & Mankoff, J. (2005). When participants do the capturing: the role of media in diary
studies. In Proceedings of the SIGCHI conference on Human factors in computing systems
(CHr2005). ACM, New York, 899-908.

Kumpel, A.S. (2021). Using Messaging Apps in Audience Research: An Approach to Study Everyday
Information and News Use Practices, Digital Journalism, DOI: 10.1080/21670811.2020.1864219
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FIND THE INFORMATION IN GROUPS

Open the article from Bs (Content -> Week 6/10 Diary Studies -> Before
class-> Carter & Mankoff, 2005. When participants do the capturing: the
role of media in diary studies)

Groups 1-3: Photo diary study
Groups 4-6: Transit decision diary study
Groups 7-9: Festival diary study
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Photo/transit/festival
diary study

What was the focus of the study?
What kind of data was gathered?
What were the results of the study?



MEDIA IN THE DIARY STUDIES

/v

A\

Easy to
capture

1

Easy recall of
the episode

o

Difficult recall
of the episode

23RPFEB 2026 | MINNA PAKANEN

Difficult to
capture



MEDIA IN THE DIARY STUDIES

A\

: the easiest to capture and recognize: best support of and

recognition
Studies where details are important

. easy to capture events secretively & lightweight media appropriate for
annotation, but suffer from recognition problem, but once recognized provides
adequate support to participants to recall events

do not lend themselves to who or where recognition, but elicit
participants’ creative explanations of attitudes and beliefs

:is not likely to lead to better recall of an episode. (Experience
sampling method (ESM) works in some studies when the amount of events stays
within a proper threshold)
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HOW TO SUPPORT RECALLING?

e To support recall of ambiguous events
« A brief annotation for each capture event is needed
« Suggested way:

| B
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MESSAGING APP DIARY APPROACH

« Using of messaging apps already used by people (WhatsApp, etc.)
* No additional apps needed —>
* Easy to integrate into participants’ daily routines—>

&

* Provides solutions for the sharing of

rich and context-sensitive data

 Allows researcher for an easy way for sending prompts & an instant
feedback channel

* Allows participants to record their experiences, feelings, and thoughts

(Kumpel, 2021)
/v 23RDFEB 2026 | MINNA PAKANEN



What could be the

downsides of using
WhatsApp in the diary
studies?



MESSAGING APP DIARY APPROACH

 Needs constant attention from the researcher in the documentation
phase —>
* Apps are privately owned by international companies ->

* Participants allow the researcher into their personal world->
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DIARY STUDY PIPELINE

1) A participant takes
2) The

the photo with an audio recording

3) The participant uses a tool (an application) to

and more
4) The
5) The researcher holds

about the captured data
with the participant using

the captured media as prompts

/v
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Gaver, B., Dunne, T., & Pacenti, E. (1999). Design: cultural probes. Interactions, 6(1), 21-29.
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USER-CENTERED INSPIRATION

* Data collection to design
« Stimulate designers imagination

* Helps designers to familiarize with the design context and learn the
culture

* Helps to establish a conversation with the target group of people that
can last throughout the project

« Overcomes the distance
« Geographic and cultural + language barriers

* Respects the respondents
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CULTURAL PROBES

e Personal communication tool between
the target group

» Designed for specific project, people & their
environments

* Package containing:
* Maps + stickers
« Postcards
« Disposable camera
* Booklets: photo album, diary




AESTHETICS

e |dea is to reduce the distance between
the designers and target group

» Little bit abstract/alien design aesthetics
* Delightful, but not childish

* Not too professionally finished!
e Personal and informal feeling

* Revedling the enerqgy put to the creation

* Revedling the tastes and interest of the
designers -> making target group to reveal
themselves to the designers

2 B London SW7 2EU
4. Pt 2 acticse UK. tccioli sia New York...
-
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EXAMPLES

—— ll
I
I
I
/ i
! R RN R R E R0 -
1
_ 1
. | I
g0 (] 03 ==
T RS ‘ ; = |l
@ S e s - L e ll r'g
Eomem =3 ] 'i I i
'\ g H H t L '5,1. S ARG ‘ ";; i j I
S Hi Maggie, I
i e I
e Sa. | PR !
~ V) ot ook st ey e
~ ~\) “““““““““ Lo 'l
I

06
List the items still left untouched
from your grocery shopping

05
List the food items you bought

/v 23RDFEB 2026 MINNA PAKANEN

https://medium.com/@catherinelegros/designing-cultural-probes-31f2c62b%dcf



EXAMPLE: ITPDP PROJECT 2025

Projekt Fishetur

B HVOR FISKERDU?

pigitale Ressogrrceri

© Hook’d team: Agnes Niewald de Place, Kamilla Nergaard Nielsen, and Julian Philipp Leimbeck
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EXAMPLE: BSC PROJECT 2020

© Rebecca Rauff Mouritsen and Christoffer Vorgaard Ashorn & Louise Mathiasen and Trine Eg

/ Fredslund
v 23RDFEB 2026 | MINNA PAKANEN



MAP IN PROBES
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dot stickers to mark the answers on
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7

* They would go to meet people?

* They would go to be alone?
* They liked to daydream?
» They would like to go but can’t?

 To emphasise individuality:
* Printed on different kinds of papers

and cut into envelope forms -> easy
to fold together and put into mail
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POSTCARD IN PROBES

Inquiring about target groups’ attitudes towards their

lives, cultural environments, and technology
* Informal and friendly way of communication
« Place image at front & 1 question at back:
* Please tell us a piece of advice or insight that has

been important to you.

«  What do you dislike about (city/building)?
« What place does (x) have in your life?

» Tell us about your favourite device

« Oblique wording and evocative images to open

space for possibilities

 Name and address of the designer + pre-stamping

for return!

/v
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Create a probes
postcard with one
image on the front and

one question about RS
attitude/context/tech k9
nology related to the
Social music topic on
the back.
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Give your card to another
team and wait for the card
to return to your team’s desk
later ©



CAMERA IN PROBES

« Should be repackaged to separate it from its
commercial origins and to make it fit with the
other probe materials

 Mark on the backside/instruction label the
requests for pictures:

 Your home
« Something desirable
« Something boring

* Unassigned pictures -> whatever participants
want to show to designers before mailing the
camera back

/v 23RPFEB 2026 MINNA PAKANEN

Disposable camera:

Reusable camera:

Instant camera:


https://tinyurl.com/53rkmcus
https://tinyurl.com/47rej4mm
https://tinyurl.com/3bsws9jn

BOOKLETS

* Photo album
* Pictures or text to tell a story about the participant
* Diary
* The entries are done daily, for a total of a week or other
period of time

« Record use of something:

What?

With whom?

When?

Example: television/ radio use or calls




EXAMPLE: BSC PROJECT 2020

r— My world Floor plan Style board
What are my
Who am I? aesthetic
( ) preferences?
dislike belr&%
Who am | Who | wil
interacting
_ remember
with and .
N from here in
when? _
five years?

© Rebecca Rauff Mouritsen and Christoffer Vorgaard Ashorn & Louise Mathiasen and Trine Eg
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EXAMPLE: ITPDP PROJECT 2025

Projekl Fishetur g .
SR 0 FISKER DU7 -

Selected fishing ~ [ENS. G <o 0/ ST = Map: Fishing
gear and reasoning location
of the preferences? preferences?

: Emotional reflection
e through images (before

& after the fishing trip)?
What websites do you use

for research and planning
before fishing trip?

/ © Hook’d team: Agnes Niewald de Place, Kamilla Nergaard Nielsen, and Julian Philipp Leimbeck
\ 54
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LAUNCHING THE PROBES

. to the group of participants
* Present yourself & your intentions

« Answer questions

* Encourage the participants to take an informal, experimental approach to the
materials

* Introduce the types of things participants will find from the probes package

* Learn about the participants and |

/v 23RDFEB 2026 MINNA PAKANEN



THE RETURNED PROBES & DATA

* Allows designers to

* Familiarize themselves with the
design contexts and people
who are they designing for

« Ground proposals in detailed
textures of the local

* Inspiration rather than direct
design proposall

/v 23RDFEB 2026 MINNA PAKANEN



RETURNED

LEGePLaps

et s & e

© Rebecca Rauff Mouritsen and Christoffer Vorgaard Ashorn & Louise Mathiasen and Trine Eg

/ Fredslund
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RETURNED
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Nergaard Nielsen, and Julian Philipp Leimbeck
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General about qualitative data analysis (Blandford et al. 2016), Affinity mapping (Scupin
1997), and thematic analysis (Braun and Clarke, 2012)

23RPFEB 2026 MINNA PAKANEN
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AFFINITY DIAGRAM ( )

help organize your data into groups of similar items

* Process of affinity mapping:

1.

o b~

/v

Record all notes or observations on individual cards or sticky notes (can be done in
Miro.com as long as you have pseudonymized data and your “key file” is not stored
IN it, if you are unsure check here:

Look for patterns in notes or observations that are related and group them
Create a group for each pattern or theme
Give each theme or group a name
Read it through carefully and combine or break themes until saturation is reached
—>Affinity diagram is ready
Create a statement of what you learned about each group -> provide your analysis or
key insights! srorenao2e | MNA PAKANEN

Applied from: https:.//www.usertesting.com/blog/affinity-mapping


https://studerende.au.dk/en/it-support/information-security/data-protection-gdpr/projects
https://studerende.au.dk/en/it-support/information-security/data-protection-gdpr/projects
https://studerende.au.dk/en/it-support/information-security/data-protection-gdpr/projects
https://studerende.au.dk/en/it-support/information-security/data-protection-gdpr/projects
https://studerende.au.dk/en/it-support/information-security/data-protection-gdpr/projects
https://studerende.au.dk/en/it-support/information-security/data-protection-gdpr/projects
https://studerende.au.dk/en/it-support/information-security/data-protection-gdpr/projects
https://studerende.au.dk/en/it-support/information-security/data-protection-gdpr/projects
https://studerende.au.dk/en/it-support/information-security/data-protection-gdpr/projects

EXAMPLE AFFINITY DIAGRAM Create o satemento

_.-- each category to
e mm—— JUPt g present your findings

Cd ~
/, \\ ,—”
’ ~

Understandin g S
8 Friendship “\ Female empowerment

"There's N au hand
e w::;;';ih Got N s
EGCh pqrt|C|pC]nt you" friends the sadness “ therapy
. . You can l
Is presented with ~_ are Everyone Pt Now
[o]V} S i i ommuni
different Color i e Rl 1 Stiaer:i‘:nae" / solidarity ;;Ls':'lzf
I
d You :::pcm 4 I
ont get ““'“’"’“"8”“‘"' sl
\Nh -
. ~ No more loneliness
Scheme names =======- Share experlences/knowledge Empathy and safety

/v

No more
loneliness

Talk
about the perspectwe
on one's
RGeS situation
Diversity

Women
are not
Insight in alone
other
cultures and
religions

© Rebecca Rauff Mouritsen and Christoffer Vorgaard Ashorn & Louise Mathiasen and Trine Eg
Fredslund

Staff is so Everyone
niceand  have warm
warm heart

Before
Felt
alone
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ANALYSIS/ PRESENTATION OF FINDINGS

]
WO Spa 90y Tegn gens Coqung
RSN
A
Safe Someone in same boat
Honest With contactperson
Listens
ssafety Safety

0

Not have to talk about problems
Talking about the future
Respect for eachother

oy <R{GHED

Surroundings

777/3\
Mot
/( 60& mle 6 lne/)a"lly
/\)&/ﬁFamily pad| MO

Stress Family [ Positive people My Child_
Noices Children i When (s)he is happy
Zondl . ¢ Friends hearing laughter
O Friends “Others beliving
Yelling [JBeing independent O
Ex is near Y¢ Doing things forme  Everyone is here
“Walking alone When I'm not scated eg. S'QGF:]/ Wa':h TV.1ay  for the same reason
" on couch, go fora
down the street walking down the street”” walkin thessur and same terms
[]Being treated with respect
od Being treated as a worthy
Relay;, 08 1€
> hg AO GGD
pFOLA NIU@ N 600 VM
o S %O
Music [JTrough good and bad
Listens
Television oOd []Can count on eachother

Silence Too many people

O You dont have to say anything

Noise
“A walk down the shopping Etiquette Someone whos always there
street.”
v IF:‘,|ghts Y¥Makes me forget in the grief
A shower

Too many chores
Being overloaded

YeMakes me reflect
[JRespects and
supports choices

[ \?) y A walk in the forrest
| ==
I

(a) Front side (b) Back side

Figure 4.2: Compared replies to task 1) Emotion Bubbles
Circle, Star and Square represents the different respondents

v

| am honest being, sometimes maybe too honest

I have a good sense of occasion, but is extremely

bad at handeling unstructured people.

[ Too weak. Too shy. Without any competence.
(Sometimes | think | have some, but it is others
who convince me). Reserved.

It is hard for me to think about any.

Yr | often doubt that | am good enough, am | good

enough etc. | am afraid | don’t make use of my

potential, since | am ‘the quiet girl.

O I am a bit reserved in the beginning, | need to make an
assesment of others. Otherwise am | very honest and
straight forward

O I don't really know

¥¢ Acts like | have everything under control,
and everything is OK. | am hiding behind
afacade. Nice clothes, make-up.
Having a hard time sharing
the real me - am | good
enough...

OMy children.
Itis important to me
that my children are wel|
and thrive. That they get
on well. That they feel love
and care.

y family. My friends
Love, friendship, trust,

respect, calm, peace of mind,
health, meaningful life.

Personal
OCigarettes
O Necklace amulet
OMakeup Mom

YrHeadphones O Dummies
[ Wet tissues

ind friends. Gettin

awiays A |
this with 1€

Essentials
OOvrKeys
OO Mobilephone
O Creditcard
@) Wallet

Figure 4.3: Combined replies to task 4) My World
Circle, Star and Square represents the different respondents
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THEMATIC ANALYSIS (TA)

> Systematic and sophisticated method for identifying,
organizing and offering insight into patterns of meaning
(themes) across a data set

> Accessible, flexible, and popular method

> Driven by research question

» I[dentifying relevant patterns to answering to it

IV | s pakanen



FLEXIBILITY AND CHOICES IN TA

> *“What is in the data”

> . "Researchers decide what is mapped”

In reality, we always combine these two approaches!
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FLEXIBILITY AND CHOICES IN TA

> “What is in the data”
) . the and derive from the data
» What is mapped
) IN 1ts orientation
) IN 1ts theoretical framework:
» Assuming that there is a knowledgeable world

y © " 1o experiences and meanings of that world as
reported in the data



FLEXIBILITY AND CHOICES IN TA

> “Researchers decide what is mapped”

) ‘the and derive from researchers' ideas
and concepts

» What is mapped has
) IN Its orientation
) IN Its theoretical framework:

» examining how the world is put together (i.e., constructed) and
the iIdeas and assumptions that inform the data gathered.

IV | s pakanen



PREPARING DATA FOR ANALYSIS

>Transcribe the audio data (Transcriber in Ucloud)/per

participant (Px, where x is participant ID number, |=
interviewer):
) = Capturing every sound made (e.qg. throat clearing,

laughter, and verbal pauses: “ah,” “um,” and “uh” + other noises
(e.g. a phone ringing or a door slamming).

> = edited to be clear in grammatic (avoid this)
) = edits out distracting filler words & sounds,

repetitions, ramblings, non-standard words, and irrelevant
conversations

IV T | s pakanen

https://www.upwork.com/resources/types-of-transcriptions



HOW TO DO THEMATIC ANALYSIS?

1) Familiarization
2) Generating Initial Codes

)
)
3) Searching Themes
)
)
)

IN

Reviewing the Potential Themes

Defining and Naming the Themes In practice, these phases
are done in parallel!

oa

6) Producing the Report

/v NNNNNNNNNNNNNNNNNNNNNNN



1) FAMILIARIZATION

> Listening to the audio, watching videos, and reading the
transcripts

> Write down some initial thoughts while doing so in a file or in
a notebook

> Annotate the whole data transcripts by underlining, noting,
or color highlights

» Helps you to read the data as data
» Focus on things related to your research question

IV | s pakanen



2) GENERATING INITIAL CODES "\

> are the building blocks of the analysis (tiles)
> . descriptive, stay close to the data
> . Identify the meaning behind the semantic surface

> Usually, a mix of both
> Code each data item in its entirety before coding another
> Modify codes when necessary and read the data again!

> Cut and paste data from all participants in another Word file
under themes (keep the participant ID (Px) with the snippet)

IV | s pakanen



2) CODE EXAMPLES

Exhibit 4.1
Example of Coded Transcript (Andreas)

/v

Transcript

Andreas: . . . | sometimes try to erm not conceal it that’s not
the right word but erm let’s say I'm in a in a seminar and
somebody- a a man says to me “oh look at her”

VC: mm

Andreas: I'm not going “oh actually I'm gay” (Int: mm
[laughter]) I'll just go like “oh yeah” (VC: mhm) you know
| won’t fall into the other one and say “oh yeah” (VC: yep)
“she looks really brilliant”

VC: yep

Andreas: but | sorta then and after them you hate myself
for it because | | don’t know how this person would
react because that person might then either not talk
fo me anymore or erm might sort of yeah (VC: yep)
or next time we met not not sit next to me or that sort
of thing

VC: yep

Andreas: so | think these this back to this question are you out
yes but | think wherever you go you always have to start
afresh

VC: yep

Andreas: this sort of li-lifelong process of being courageous in
a way or not

Codes

Not hiding (but not shouting)
Heterosexual assumption
Hidden curriculum of heteronormativity

Coming out is difficult (and not socially normative)
Dilemmas created by the heterosexual assumption
Managing the heterosexual assumption by minimal agreement

Coming out imperative

Being a “happy, healthy” gay man

[t's important to be honest and authentic

Fear/anxiety about people’s reaction to his homosexuality
Heterosexism is a constant possibility

Heterosexism = exclusion

Heterosexual assumption

Coming out is difficult (and not socially normative)




3) SEARCHING FOR THEMES 7

(Walls & roof)

> Searching for themes is an active process

> Reviewing codes and coded data to identify broad topics around the
code clusters

> Thinking of a particular story about your data, together the themes should
provide a meaningful picture of your datal

> In an 8000-10000-word article, there are typically

/v 22222222222 NN PAKANEN



3) CODE EXAMPLES IN THEME SEARCH

Exhibit 4.2
Six Codes With Illustrative Data Extracts (Direct Quotes)

/v

Modifying speech,
behavior, and practices to
avoid heterosexism

Tensions in relating to
straight men

Incident of (naming)
homophobia/
heterosexism

Fear/anxiety about
people’s reactions to his
sexuality

Managing the
heterosexual assumption
by minimal agreement

Monitoring/assessing
people/the environment
for the possibility of
heterosexism

I’m not somebody that goes
out looking for trouble . . .
(David)

so you don’t want to
necessarily go down that
road, so you sort of make
up some- not make up some
story, but you only tell sort
of half the truth (Andreas)

| would feel fine going
clubbing [to a straight club]
with my boyfriend but I'd
be very wary of making it
obvious (John)

if ’'m out with my boyfriend
and it’s late at night and
we’re sort of walking home
and we’ll sort of holding
hands and . . . if it’s like
mostly girls and stuff and

T T T WL Trar <o R L e |

| know if | go into a lecture
hall and I’m like on my own
without a group some of
the lads are a little bit less
inclined to sort of sit with
you inaway ... (David)

that’s the old thing that it’s
sort of easier in a way to be
out with females than with
sort of you know blokey
blokes (Andreas)

| did have quite a- an
interesting conversation with
one guy . .. at the end of the
conversation . . . he goes. . .
“you’re an actual really nice
guy aren’t you? ‘Cos | wasn’t
really over sure about you
when we first started, ‘cos
you could tell you were

gay as soon as you walked

This one guy drunk just
came along and just started
telling me to my face |

was sick that there was
something wrong with me,
there was something wrong
with us and we should [f*K]
the hell out of there . . .
(Asha)

| have once seen a group of
lads standing outside one
of the [gay] bars like jeering
and stuff . .. (John)

There’s this one person
from work who’s extremely
religious, and | don’t
mention it [my sexuality]
whatsoever, he did mention
one story that er gay people
were cursed by the god and
turned into monkeys (Asha)

I’d just hate to see what my
dad would do (Asha)

| was a little bit worried
about how | was treated, |
didn’t want to go out and
start helping them in shoe
shops . . . (David)

| do remember being a bit
worried about who I'd end
up living with because |
opted for a a student house
and that’s five random
people thrown with you
(John)

| was asked . . . “why did
you come from another
country to Bristol?” if you
er go into this er spiel about
“oh there was somebody
involved” then you're close

A R PRI T . T, |,

| realize and notice that |
sometimes try to erm not
conceal it, that’s not the
right word, but erm let’s
say 'min ... seminar and
somebody- a a man says to
me “oh look at her” I'm not
going “oh actually I'm gay”
I'll just go “oh yeah” you
know | won’t fall into the
other one and say “oh yeah
she looks really brilliant . . .”
(Andreas)

| don’t agree but | don’t
disagree, | kind of erm, |
probably just say”yeah she-"
What would | say? Probably
something like “oh she looks
okay” or “yeah she looks
nice” but | wouldn’t say “oh
yeah like | wanna (laughs) |

wmnnna da har” Aar aamathins

just how much | know them
... there’s a lot of people

| wouldn’t go into great
detail with about what | get
up to and stuff, whereas
other people | would,

yeah | suppose | like to

feel reasonably safe when
telling them stuff like that
(John)

erm | just remember

him making some kind

of comment to me on

the bus to London about
Earl’s Court and gay art or
something and er yeah, and
| just | didn’t think that he’d
be the sort of person that’d
be that bothered by things
like that you know what |
mean (John)




4) REVIEWING POTENTIAL THEMES

> The developing themes are reviewed in relation to the coded
data and the entire data set

> Check if the themes work with data under them, if not relocate the data
snippets under another theme

> Redraw boundaries of themes to better describe the data under them

> Consider if it is a theme or code

> s there enough meaningful data to support the theme?

> Is the data too diverse and wide-ranging/ does the theme lack coherence?

—>|f not create additional themes/refine the existing ones
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5) DEFINING AND NAMING THEMES

> Write a few sentences to sum up what is the essence of the
theme

> Good themes:

> They have a singular focus: do not try to do too much

> Are related to each other, but do not overlap (can build on previous
themes)

> They should directly address your research question

> Note that together the themes should tell a coherent story

about your datal
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5) DEFINING AND NAMING THEMES

> Deep analytic work in this phase
> : using data in an illustrative way (easy to start with) | orend

? : latent meanings in the data of both

> Telling the story:
> Data does not speak for itselfl Don't just paraphrase the content of data

> Your analytic narrative will tell the reader IN the extract is
Interesting and

> The data needs to be interpreted in relation to your research question

y > Naming should be informative, concise, and catchy
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5) DEFINED & NAMED THEME EXAMPLES

/v

Exhibit 4.3
Definitions and Labels for Selected Themes

Theme 1. “There’s always that level of uncertainty”: Compulsory heterosexuality at university. Maps the participants’
experiences of (infrequent) homophobia and (constant) heterosexism and highlights tensions experienced in relating to
(straight) others, particularly people who are common sources of heterosexism and overt homophobia (i.e., straight men;
members of religious and non-White groups), and feelings, or fear, of exclusion and not belonging. Heterosexism meant
participants negotiated their sexual identities in an uncertain environment and experienced constant (but minimized) fear of
people’s reactions to their sexuality. They had expected university students to be liberal and open minded and were surprised
and disappointed they weren’t. But they felt this applied if you were “straight-acting,” indicating university is a safe space only
if you are a “good gay.” Participants’ experienced difficulty coming out at university but also internalized and took responsibility
for these difficulties rather than viewing coming out as something that is difficult because of compulsory heterosexuality.
Although participants expressed some anger about experiences of overt homophobia, some homophobic and heterosexist
“banter” (e.g., antigay humor) was acceptable if from friends—an indication that friends were comfortable with their sexuality
but wasn’t acceptable it from strangers. The heterosexual assumption and compulsory heterosexuality were typically framed as
a to-be-expected part of normal life.

Theme 2. “I don’t go out asking for trouble”: Managing heterosexism. Outlines the ways the participants modified their speech,
behavior, and practices to avoid heterosexism and homophobia and continually monitored people and the environment for
evidence of potential heterosexism or homophobia. They constantly weighed whether it was safe to come or be out with a
particular person or in a particular space. The participants typically assumed responsibility for managing heterosexism (they
don’t “ask” for trouble) and accepted this as a normal part of life. They seemed to lack a sense of entitlement to live free from
heterosexism and a political and conceptual language with which to interpret their experiences of heterosexism and homophobia.

Theme 3. “I’'m not hiding, but I'm not throwing it in people’s faces”: Being out (but not too out) at university. Focuses on the
degree to which the participants were out and open about their sexuality at university and the management of sexual identity
amid competing pressures to be a “happy, healthy gay” (comfortable with and open about their sexuality, with a “fully realized”
gay identity) and a “good gay” (not too “overt”; not “forcing” their homosexuality on others).




6) PRODUCING THE REPORT

> In qualitative analysis, the analysis phase iIs usually never
completed before write-up, but writing and analysis are
Interwoven

> Good writing comes with practice, but try to avoid repetition,
paraphrasing, unnecessary complexity, and passive phrasing

> Order of the themes should create a coherent story:
> Logical and meaningful
> Building up on previous themes is possible

IV | s pakanen



6) FINAL THEME REPORTING EXAMPLE
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Exhibit 4.4
Report of Theme 2: “I don’t go out asking for trouble”: Managing heterosexism [excerpt]

In common with others (e.g., Taulke-Johnson & Rivers, 1999), our participants described monitoring and assessing people and
the environment for evidence of potential heterosexism, weighing up whether it would be safe to come and be out. They decided
notto come out when people made overtly antigay comments. Asha, for instance, took the comment “one thing | just can’t
understand is gay people” as strong evidence of a potential negative response to his coming out and chose not to. They made
decisions fo come out when people discussed gay-related issues in a broadly positive way, mentioned gay friends, or expressed
“gay-friendly” sentiments (e.g., “want[ing] to be the ultimate personal fag hag,” Asha).

This monitoring was sometimes a relatively passive process (“I just picked up tell-tale signs about it,” Asha); at other times,
participants actively “test[ed] the waters” (David) and “tr[ied] and manipulate the conversation to head in that direction and see
how to respond to it” (Asha). Asha described this rather evocatively:

Asha: just basically erm er, does he have a gay friend? Yes or no, is he alright with a gay friend? Yes or no. This person is

alright to go out with- you know to come out with and basically if the answers are different the questions are different and
the outcomes would be different . . . you're just trying to you know answer all the questions to see what the outcome is and

it’s kinda a bit of a headache

VC: It sounds exhausting, and stressful

Asha: It is, very much so but it’s kinda something that | have in the back of my mind . . . I find out you know which box they tick,
which box they don'’t tick and if they tick the right ones or if they tick the wrong ones | know what action to take from there . . .

VC: Yep yep, god that sounds very hard

Asha: Well the thing is it’s almost kinda- | wouldn't, | don’t know it’s something that just happens in the background you know-
| hardly notice it
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DOING THEMATIC ANALYSIS WELL

> =NO Interpretation
of what data tells us, what is important in it regarding the research
question

> (interview questions)
for data analysis -> better to focus on what participants say

> . provide examples that convince the reader

y that this pattern was evident in the data
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EDITING TRANSCRIBES IN THE RESULTS
REPORTING PHASE

qi‘i,?;' F;?Q tin “When it first time popped open, | was looking over my shoulder, and a
falie” woman passed-by me, and it made a neeee!
our and | was like oh shit! | felt very aware of It, affect to
addion  people and / am going to places where are people, so | was like noo
nside of , because | was like
brackets  WaIting it to start moving. In terms of getting attention, | received that
o’ when it made sound.” (P2) .
= something
has been
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Pseudonymized (P1 or #1)/ first name (real or made up)/ code % A ...

"For me, this lecture has been relevant in learning how to conduct
diary studies.” (P3)/ (#3)/ (Mia)

One participant (P3)/ (x)/ Mia stated: ” For me, this lecture has
been relevant in learning how to conauct diary stuaies.”

%/ Star/ Mia stated: ” For me, this lecture has been relevant in
learning how to conduct diary studies.”

A few participants (P3 & Pé/ * & A / Mia & Jake) found this
lecture as helpful in learning how to conduct diary studies.
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